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The go to experts for shaping 
industry perceptions

Knights MPR is a communications agency with a mission to 
shape industry perceptions with integrity and influence. 

Our aim is to always empower our clients to better influence 
communities, industry and government. We are on a journey 
to be the front-of-mind choice for companies seeking 
external advisors with specialist knowledge and expertise in 
communications, media engagement and public relations.

Setting a vision for being a market-leading 
communications and public relations 
service provider. 

We’re passionate about energy, shipping, 
technology, science, manufacturing and 
engineering. We help companies that operate in 
these sectors to create compelling insight and 
campaigns that inspire public communities, create 
business trust and build awareness with audiences 
worldwide. 

And it’s why for us, what we do is not just about 
creating stories – it’s about creating a state of mind.

We are:

Why we do what we do

Agile – anticipating your business 
needs. We are flexible to your demands 
while maintaining high standards of 
professionalism and transparency.

Pioneering – constantly curious, 
challenging the status quo, and 
we support a culture of two-way 
communications, engagement and 
openness.

Ambitious – striving for excellence. 
We work hard to achieve results for 
you, plus we share learnings from past 
experiences to help us all work better 
together, for longer.

Responsible – upholding the highest 
levels of integrity, and we like to lead 
by example. We are courageous in 
challenging times.

Collaborative – operating with your 
teams locally and internationally we 
take an inclusive approach tailoring 
approaches that provide best practice 
and processes for your company’s 
reputation.

Companies continue to experience major 
industry changes as challenging economics, 
the growth of low carbon solutions, and the rise 
of new technology-led applications impact the 
traditional ways of doing business. 

Communications guidance and support is 
essential in transitioning forward and we 
understand how a communications led 
approach can transform a business and 
what moves people – from business owners, 
employees, and customers, to suppliers, 
industry representatives and government.

We cover:

Oil & Gas

Shipping & Maritime

Wave, Wind, Tidal & Solar

Nuclear

Manufacturing & Engineering

Technology & Innovation

Defence & Aerospace
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Our goal is to bring a fast, effective and quality 
advisory service across the full communications 

mix, from content generation, editing and 
proof reading, through to media interview 

planning and delivery, and crisis response and 
communications management support.

All our experts are senior level 
strategists and tactical doers 

which means you get a highly 
motivated leader with hands-on 

senior counsel as standard.

We all roll-up our sleeves and 
put in the effort to plan, deliver 

and create success for you.

There’s no clock watching; we 
give as much time as you and 
your business needs. Our low 
operating overheads mean 

we are cost efficient in today’s 
turbulent economic times.

We have a curious mindset, so we always work to 
find new and innovative ways of communicating 
with your audiences on everyday service, product 

or technology insights. 

We only deliver content to the 
right audience, at the right, for 

the right reasons.

Our success is based on your satisfaction

Networked globally, nationally and locally, we help 
you create and join conversations to demonstrate 
brand expertise. Our network features some of 
the best experts working in communications, PR, 
media and government relations.

Our results driven approach provides that 
necessary performance and value for you and your 
business.

Many of the agency’s clients regard the well-
networked, highly-experienced team at Knights 
MPR as not just trusted advisors, but effectively 
their in-house communications department, with 
one client saying that Knights MPR is one of the 
very few external communication agencies who 
he would comfortably put in front of his chief 
executive. 

Credibility and passion

And there’s no passing the account to a 
junior representative. You get a director-level 
representative of the business servicing your 
account every step of the way, 24/7.

We are praised by clients for our agility and 
responsiveness, technical, political and business 
understanding, and we have successfully 
delivered work with real, measurable results, 
from changes to the legislative and regulatory 
environment, to shifts in opinion and market 
perception.

We work with companies 
that strive to make the 
world a cleaner, better 
and safer place.



For one client, just in 6 months, PR activity based on an investment of 
£3,250 per month delivered 119 pieces of coverage, reached 154 million 
readers, generated 352,000 views and 3.61k social shares, and generated 
an equivalent return on investment of £23.8K per month.

And we have the capacity to deliver. With another client we successfully 
managed an increase in activity of 262% supporting both their external 
and internal communications needs.

ROI snapshot
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6

Months

£3,250

Investment
per month

119

Pieces of 
coverage

154

Million 
readers

352k

Online views

3.61k

Social shares

262%

Increase in activity

£23,800

Equivalent value 
generated per 
month

Proven results
We create real opportunities for knowledge sharing, collaboration and 
engagement across your industry with timely and relevant communication 
at every opportunity. Our results speak for themselves.

Proven results for a specific one-off industry campaign:

Other examples of how our communications approach has performed:

Increased lead enquiries by +168%

Supporting event publicity initiatives with

28 

Exhibitions

8 

Sponsorships

39 

Speakers

26 

Reach (countries)

+24.6% 

Exceeded campaign 
KPI’s

+44% 

Coverage (uplift in trade 
& business press)
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We partner with you to explore, discover and 
create solutions that help to influence your 
market – and create sustainable commercial 
value.

With our expertise and approach the benefits 
are not just commercial: you will also accelerate 
market engagement, inspire innovation, and 

How we work

Discovering insight

We explore, discover and 
create initiatives that help you 

win the right to be heard.

Raising awareness

We help you to join new 
conversations to demonstrate 

brand expertise.

Influencing mindsets

We help you to own 
conversations that validate 

supply chain loyality.

Realising value

We believe there is more 
to your brand than just 

transactions.

Digitalisation

T&D

Decentralised
Energy

Renewable
Energy

Conventional
Power

Gas

Nuclear

Coal Hrdro-
power

Biomass
CHP

Wind

Solar

Marine

T&D
Infrastructure

Energy
Storage

Onsite
Renewables

Onsite
Power

IOT

Blockchain

District
Energy

Big Data

Cyber
security

Inspections &
Maintenance

Automation

EV
Infrastructure

Communications ‘know-how’ helps to inspire 
and lead behaviour change; it can also empower 
confidence for companies to think differently on 
how communications can help to articulate and 
solve business and market challenges in new ways 
to deliver long-term value.

For example, a global client secured a meeting 
with one of the world’s largest publicly traded 
international oil and gas companies following 
an article we had created and published in a 
Tier-1 trade magazine, which the oil and gas 
company had read. For two years, our client had 
tried to secure a meeting with this company. The 
published article secured their first meeting. 

How to outperform 
your competitors

Content Pillars

According to a study by Willis 
Towers Watson, companies with 
good communication practices 
are 3.5 times more likely to 
outperform their competitors. 

build customer and brand loyalty. All our 
experts are senior level strategists and 
tactical doers which means you get a highly 
motivated leader with hands-on senior 
counsel as standard. 



Serge Dal Farra
Global Marketing Director, TotalEnergies – Lubmarine

"The year ahead is critical for us as a business, and the complexities around 
the market in terms of economics, technology and compliance means we 
have very high expectations on what needs to be achieved. Knights MPR’s 
understanding of our needs and outlook mirrors our own. From the outset 
we have understood each other very well. There are ambitious business plans 
across all our marine sectors as well as power plants, so there is a need to 
provide a deep level of insight and thought-leadership on our expertise in all 
these markets. What has been achieved by Knights MPR is a very promising 
start.”

Christopher Ridgewell
CEO, AW-Energy Oy

“Knights MPR has brought energy, insight and a results-driven attitude 
to raise brand awareness of our wave energy device here in Finland, 
but critically in the US and across Europe. Their work is helping to drive 
momentum with authorities, energy operators and commercial investors 
seeking alternative renewable technology that supports transformational 
energy change and policy ahead of Net Zero Carbon deadlines. The 
collaboration between our team and Knights MPR is very fluid and easy. 
We’ve achieved robust media coverage on ocean energy thought leadership 
discussions and on our own wave power generation technology that we are 
passionate about, and even better, we are having fun along the way!”

Susan Sanhi
Global Marketing Manager, tna solutions Pty Ltd (former 
Strategic Communications Manager at Lloyd’s Register)

"I worked with Jason on various communication projects - external and 
internal. Jason has a great sense of planning and measuring the success of 
communication projects, placing emphasis on integrating effective channels 
that reach target stakeholders in the industry including on-line presence, 
social media initiatives and using traditional marketing and communication 
channels. Jason's internal focus has helped to provide the right level of 
messaging, at the right time, also developing engagement programmes 
to employees by division and by region/country support. Jason has a great 
ability to plan strategically, is very professional in his delivery, and deals with 
every day challenges in an enthusiastic and committed way."

Ben Burgess
Director, William Hackett Lifting Products

“We were delighted with the results of Knights MPR’s work for us in getting 
the story of our new SS-L5 Quad Pawl lever hoist into a wide range of high 
profile national and international trade press and media during ADIPEC 
week last year. Knights MPR understood and captured the essence of our 
technical story and engaged the media in a way that far out-stripped our 
expectations. And they were a pleasure to work with."

Andrew Calderwood
Former Managing Partner and CEO, 
ModuSpec International

“Knights MPR slotted very well into our business, not only helping develop 
our thinking but bringing a fresh perspective to the table on the launch of 
our business in various parts of the world. They have successfully secured 
valuable exposure worldwide to support our company launch, market 
impact and growth objectives. It’s refreshing to work with a team which 
understands our values-driven and commercial approach.”

Marc Saunders
Director of Group Strategic Development, Renishaw PLC

"Jason was invaluable in managing the implementation of our new brand 
identity, working proactively with stakeholders across the business to deliver 
a coherent and powerful communications platform."

How clients rate us

Alasdair Buchanan
Former-Lloyd’s Register Energy Director

“Jason worked for me as our head of external communications for four years. 
During this time I was always amazed by his ability to attract significant 
media coverage for the services we provided. This was not only in trade press 
but with major publishers and news agencies such as Reuters, Financial 
Times, Guardian etc He is a very talented individual who would be an asset to 
any organisation that were to employ him.”
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How journalists rate us

Ariana Hurtado
Senior Managing Editor, Publications at Hart Energy

“Jason and I began working together in 2016 when he was still representing 
Lloyd’s Register global communications, and our working relationship 
has carried over into his new role as founder of Knights Media and Public 
Relations - an accomplishment I was excited to see for him. For years 
he has exhibited great professionalism, punctuality with deadlines and 
always offers valuable story ideas for Hart Energy’s publications. I would 
recommend him.”

Junior Isles
Editor-in-Chief, The Energy Industry Times

“I have worked with Jason for several years. He was a great resource in 
coming up with article ideas for The Energy Industry Times and was always 
very efficient and professional in following through to ensure the articles 
were delivered on time and to brief. I would highly recommend him.”

Andrew Ward
Head of Corporate & Commercial Communications 
at Manchester United (former Senior Journalist 
with the Financial Times)

“Excellent, experienced operator who I had good engagement with 
as a journalist.”

Eric NG
Senior Business Reporter, Energy at 
South China Morning Post

“Jason is a professional and diligent PR executive.”

Darius Snieckus
Editor-in-Chief, Recharge

“Jason has liaised for Recharge on numerous collaborations with LR in recent 
years - OpEd columns, Thought Leaders roundtable panellists etc - as well 
as on interview requests and editorial queries. Always quick on pick-up and 
efficient in shepherding.”

Sabina Zawadzki
Journalist, Editor, Writer and Researcher (former Senior 
Energy Correspondent with Reuters News Agency)

“Jason is an open, intelligent and well-organised communicator. He was an 
impeccable representative of his company, when he worked for Lloyds, able 
to convey the commercial and technical complexities of that business with 
enthusiasm and ease.”
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Rob Watts
Reporter at Upstream

“I have known Jason for many years during his time at Lloyd’s Register. 
Jason helped provide input from LR experts on a number of oil and 
gas and energy-related stories I worked on. He has always been 
highly professional, responds promptly and is helpful. He has a good 
knowledge of the energy sector and the media landscape surrounding 
it. Jason would be a great asset to any organisation.”

Lesley Bankes-Hughes
Director, Petrospot Limited, Editor at Bunkerspot 
and ship.energy

I have collaborated with Knights Media & Public Relations since its inception, 
primarily in relation to its TotalEnergies account. Jason and his team provide 
an excellent, professional, proactive and supportive PR offering. Above all, 
they build and sustain constructive and productive working relationships 
between their clients and journalists. While they will always suggest good 
opportunities for engagement with a client, on an editorial basis or related 
to participation at industry events, they are also very receptive to ideas and 
requests from the media and work hard to facilitate these wherever possible. 
One of their key strengths is that they always go the extra mile to keep the 
channels of communication open between a client and a journalist which, 
from my point of view, makes for interesting, topical and meaningful copy.



The team

Jason Knights
An Insight into the Founder

Jason is an experienced and chartered communications and marketing specialist, 
with over 23 years’ experience in B2B and B2C national and international companies, 
working in the energy, marine, consumer durables, engineering, manufacturing, Local 
Government and education markets at the highest levels, shaping both business and 
communication strategies.

Graham Buckley
Award Winning PR Specialist

Graham is a highly motivated, experienced and award-winning PR and 
Communications specialist who for the past 27 years has represented international 
brands and corporations at local, regional, national and international levels, including 
Honeywell, Alpha Solway, Globus Group, Ultrabeam, Marigold Industrial, and more!

Alix Valenti
International Maritime & Defence Specialist

Alix is a recognised defence & security journalist and communications consultant, 
with 15 years’ experience working on a wide variety of projects. For over ten years, 
she has been working for European Commission clients on impact assessments and 
evaluations. She carries out primary and secondary research in four languages and has 
also conducted a number of case studies in different countries (Switzerland, France, 
Italy, Spain and the UK).

Tom Wadlow
Writer and Content Consultant

Tom Wadlow, Partner at WD Editorial, is a freelance writer and content consultant 
working with us on a wide range of editorial and content support. Tom’s experience 
extends over several years in creating, writing and publishing business and trade 
magazines. A fully NCTJ-qualified and experienced journalist, Tom has trained at 
the Press Association before moving on to edit numerous B2B trade publications in 
various roles, and at award-winning contract publisher Archant Dialogue.

Jonathan Dyble
Writer and Content Consultant

Jonathan Dyble, Partner at WD Editorial, is a freelance writer and content consultant 
working with us on a wide range of editorial and content support. Jonathan has 
worked with Tom over a number of years in multi-industry roles, including three years 
spent working together publishing business magazines. Jonathan has several years 
of experience in the B2B media world, producing and editing content across a range 
of industries. This includes a proven track record in planning and executing lead 
generation, email and inbound marketing campaigns.

Knights MPR was set up in mid-2019 by former 
Lloyd’s Register Head of Communications, 
Jason Knights, to offer strategic and tactical 
communications, media relations and public 
relations counsel to clients in regulated sectors.

Starting from scratch with no outside 
investment, Knights has brought a wealth of 
experience to his first solo venture, and has 
built a competitive and formidable team of 
senior, proven communication experts that 
now has international reach working with 
clients in Finland, France, the Middle East, 
Singapore and across the US, North America 
and in Canada, as well as in the UK. 

We are trusted advisors to the American 
Bureau of Shipping, ABS Group (Consulting), 
AW-Energy, Lubmarine (the engine lubricants 
business of TotalEnergies), TotalEnergies Marine
Fuels, and William Hackett to name but a few.

How we started
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Industry needs are growing more complex. 
Companies are looking for stronger market 
recognition, robust engagement and improved 
revenue. Many are also experiencing how 
community engagement is now a major 
boardroom topic on the back of increased 
consumer awareness on issues of sustainability 
and climate change. Combine all these factors with 
the introduction of new technology, and the drive 
for change across business is transformational.

Working with you beyond tomorrow

Whether you have a tender document in place, 
or just want a conversation about how best 
to discover insight, raise market awareness, 
influence mindsets or realise the benefits of 
communications in your business, do get in touch.

•  Like many companies at this time of year, you 
    may be reviewing your PR and communications 
    activity to assess what resource to use and how 
    you can improve it.

•  Perhaps you are using in-house communications 
    expertise but struggle to get that necessary 
    external ‘va va voom’ with media engagement 
    and editorial stories.

Next steps

That is why we are taking steps to ensure we 
provide tailored communications advice to 
companies to help them grow and thrive. We 
support companies in finding ways to think 
differently on how communications can help to 
articulate and solve their business and market 
perceptions to deliver long-term value.

We help businesses evolve through 
communications, media relations and PR.

Our work is global, and 
we are not restricted 
by geo-boundaries.

•  You’ve got a hankering for a fresh 
    approach, using experts with experience, 
    energy and passion, that have the 
    knowledge and insight from different 
    industry sectors to bring to the discussion 
    alternative viewpoints, which can help 
    improve your brand positioning and ROI.

Knights MPR delivers confidence across all 
your communications: shaping perceptions 
with integrity and influence.



Shaping perceptions with 
integrity and influence.

Talk to us

(UK) +44 (0)78 51 866 007
(Int) +44 (0)77 62 868 000

Email us

hello@knightsmpr.com

Visit us

www.knightsmpr.com

Follow us

https://twitter.com/knights_mpr
https://www.linkedin.com/in/jknights
https://www.instagram.com/knights_mpr
https://www.facebook.com/knightsmpr

