Our credentials

Shaping market perceptions with
integrity and influence.
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We don’t sell
PR services.

We sell reputation, visibility, influence, and trust in
industries where those are both hard to earn and commercially critical.

Knights Media & Public Relations (knightmpr) helps companies entering into, and operating
in the maritime, energy, manufacturing and tech sectors to strengthen their industry
reputation. We help you win stakeholder trust through precise, quality-led communications.

Our expertise in public relations, media engagement and brand flaring, helps companies cut
through the technical noise to tell a compelling story that customers, consumers, designers,
retrofitters, EPC's, OEM'’s, Class, regulators, investors and partners believe. We translate
complex engineering and operational narratives into content that builds commercial and
reputational capital.
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REPUTATION
Earned credibility in
complex, high-stakes
industries.

VISIBILTY
Consistent presence in
the right media and
conversations.

INFLUENCE
Shape perceptions
and drive decision-
making that matters.

TRUST

Build lasting
relationships with the
stakeholders who count.

@ | We turn complex stories into clarity, credibility and commercial impact.



Who We Are

INDEPENDENT. COLLABORATIVE. RELIABLE.
Built to earn trust. Driven to delivery results.

Independent

Knights MPR is an independent communications,
PR, and a brand advisory team founded in late 2019
with a mission to help companies in the energy.
Renewables, maritime, engineering, manufacturing

and technology sectors.
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Credible

We create engaging, credible content and brand
flaring campaigns that help influence the mindsets
of your stakeholders and drive commmercial value.
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Collaborative

We are a collaborative bunch of networked experts
and between us we have more than 180+ years of
working in your industry, working diligent to ensure
you get the campaign results you need.
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Reliable

We are reliable, delivering with certainty every time,
and our speed of response helps provide that
assurance for you and your team when you need it
most — event when the unexpected happens.

OUR MISSION
To help companies win stakeholder
trust through precise, quality-led
communications.

OUR FOCUS
Energy, renewables,

maritime,
engineering,
manufacturing and k ©

technology sectors.

OUR PROMISE
Trusted advice. Certain delivery.
Results that matter.
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OUR PEOPLE
A network of senior
communications
professionals with
deep sector
expertise and a
collaborative

approach.



How Knights can help you

° WE CREATE VALUE: by helping to position you advantageously in
your market, by increasing your exposure to external stakeholders,
influencers and decision-makers across your supply chain. We shape “
your messages and connect you to your audience in a rapidly

changing environment. With the right approach
the benefits are not just
e WE SAFEGUARD YOUR REPUTATION: by using our extensive commercial: you'll also
networks to manage what is said about you, by advising you how you qccelerate market

should navigate the media landscape, by communicating to the right

. . . engagement, inspire
stakeholders your achievements, competitive attributes and core

innovation, and build
values.

customer and brand

loyalty.”
e WE UNDERTAND YOU: our maritime, energy, manufacturing and yany
tech experience means we can get who you are, what challenges you
face and where you want to get to. Your ambition is our drive.
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CREATE VALUE SAFEGUARD UNDERSTAND YOU DRIVE RESULTS

Stronger positioning. REPUTATION Deep sector expertise. Commercial impact.
Greater exposure. Protect what matters, Aligned with your goals. Sustainable growth.
More opportunities. Shape the narrative. Driven by your ambition. Long-term success.

Earn lasting trust.



We deliver results

' ROI

We've achieved a ROI equivalent to 32 times our
client's original retainer, proving the value we deliver

in commmunications, PR and brand flaring initiatives.
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For a client in Asia we successfully generated:
more than

worth of ( )>
international media
Py coverage in the

trade press

£217K’ Leresie

Logistics Warehouse
& Supply Chain
Awards 2023

Corporate LiveWire
Innovation & Excellence
Awards 2023

N

£1.3M

Worth of Coverage

—
— Uplift from the client’s
) previously agency
ROI retainer ;
spend Value Generated achievements
(£/Mnth)
*Independently verified using Cision’s 2023 AVE Formula
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MARINE & MARITIME 2023 PR AGENCY For a client based in Europe, we generated: BEST NEW NEW PR AGENCY BEST MARINE

EXPERTS OF THE YEAR OF THE YEAR AGENCY OF THE YEARS AND MARITIME
/\ PR EXPERTS

Bulldog PR Corporate LiveWire Logistics
When compared to Awards Innovation & Warehouse'&
2022 Excellence Awards Supply Chain
the performance of 2022 Awards 2022
their previous

|
agency

Proven impact. Measurable results. Real commercial value.



Globally connected. Locally effective.

Our work is global,
and we are not
restricted by

geo-boundaries.
London, UK
We combine deep local market
access with coordinated global Aberdeen, UK —.l
delivery across key maritime Truro, UK —@
and industrial hubs. (Head Office)
Houston, —o
USA
Singapore —=@
(partner)
Rio de Janeiro, —————@
Brazil
(partner) Adelaide, —ae
AUS

( Knights Media & Public Relations



The team behind Knights

Graham Buckley Sabina Zawadzki Julianna Arnim Anthea Pitt Kami Paulson
Lead Client Consultant Lead Client Consultant Lead Client Consultant Associate Consultant Head of Client Communications
Hub: Europe Hub: APAC Hub: North America (Maritime)

We have experienced in-house
copywriters across Europe and
the UK that are familiar with your
industry landscape, as well as
renowned content creators and
qualified technical writers in UK,
North America, Brazil, Singapore
and across the APAC region.

Samira Nadkarni Amy McLellan Jonathan Davis Jason Knights
Client Content & Insights Client Copywriter & Client Copywriter & Founder/Lead Director
Manager Campaign Editor Campaign Editor

Discover more about our team at:

https//knightsmpr.com/who-we-are
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Companies that trust in our communications expertise
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Our account teams also have experience working with:
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Example events where we’ve supported our clients in 2025

AN

WORLD MARITIME FORUM m{omoﬂhme ‘;j;‘ EESNUGRWEESRLD @ sninTek 2025 SI BC@k :
COPENHAGEN sSMM CONFERENCE AND EXHIBITION
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A message of endorsement from a few of our clients

Louise Tricoire
Vice-President
TotalEnergies

“Knights MPR has been a trusted
partner in helping TotalEnergies
Marine businesses, Lubmarine and
TotalEnergies Marine Fuels, evolve
their voice and visibility. Their
understanding of the maritime
world, coupled with their editorial
precision and collaborative spirit,
makes them an invaluable
extension of our teams.”

Ben Burgess
Director
William Hackett Lifting Products

“We were delighted with the
results of Knights MPR's work for us
in getting the story of our new SS-
L5 Quad Pawl lever hoist into a
wide range of high profile national
and international trade press and
media during ADIPEC week.
Knights MPR understood and
captured the essence of our
technical story and engaged the
media in a way that far out-
stripped our expectations. And they
were a pleasure to work with.”

Andrew Hart
CEO
Cargostore Worldwide

“Knights has supported us
effectively around our acquisition
last year, securing strong media
coverage that helped raised
awareness of our growth in the
market. They've also been a
valuable extension of our team
when internal capacity is tight,
stepping in to conduct interviews
and keep activity moving.”

Discover more about how our

clients rate us at:
https//knightsmpr.com/client-talk/




Why Knights?

Industry expertise

Deep sector knowledge,
communications expertise and
established media networks.

International media network
Relationships built over
decades across maritime,
energy and industrial sectors.

International hubs
Regional support without
unnecessary overheads,
delivering better value.

Global reach

Supporting clients across the
US, Middle East, East Africa,
Singapore and Europe.

Added value

Media monitoring and platform
access included as standard to
help maximise your budget.

Conflict-free

We only work with
complementary organisations
avoiding conflicts of interest.

Let's discuss how we can support your business

Senior-led support

Every client works directly
with experienced senior
consultants — never handed
to junior staff.

Forward planning

Annual editorial calendars and
event planning to create
opportunities before
competitors.

Strategic storytelling

We believe in our clients and
communicate their stories with
clarity and credibility.



Scope of Services

OUR STANDARD RETAINER MODEL IS BUILT AROUND FOUR TIERS, GIVING YOU AN EXAMPLE OF OUR FLEXIBILITY AND SCALABILITY.
HOWEVER, EVERY CLIENT IS DIFFERENT. OUR RETAINERS ARE BUILT AROUND THE NEEDS OF YOUR BUSINESS, CREATING BESPOKE
PR AND COMMUNICATION SOLUTIONS THAT MEET YOUR GOALS, AMBITIONS AND BUDGET.

D RAB 4 DAYS PER MONTH DA PER MO 8-10 DAYS PER MONTH 0 DA PER MO

() Coremessages 1x per annum (updated as appropriate) 1x per annum (updated as appropriate) 1x per annum (updated as appropriate) 1x perannum (updated as appropriate)
e Stakeholder mapping 1x per annum (updated as appropriate) 1x per annum (updated as appropriate) 1x per annum (updated as appropriate) 1x per annum (updated as appropriate)
’[;[;[ Calendar of activity 1x per annum (updated ongoing) 1x per annum (updated ongoing) 1x per annum (updated ongoing) 1x per annum (updated ongoing)
/v Thought leadership theme / B
O campaign plan development 1x per quarter 1x per quarter 1x per quarter 1-2 x per quarter
. . . . 1x per month (as appropriate, depending on flow of quality news)
Pressreleases 1x per ”.‘"””‘ (as appropngte, 1x per month (as appropriate, depending on flow of quality Announcements may not require press releases but circulation 2 x per month (as appropriate, depending on flow of quality news)
depending on flow of quality news) news) s . H
through website / social media
By-lined articles/ comment
Y for feature inclusion / 2 x per month 3-4x per month 4-6 X per month 6-8 x per month
interviews
1x social content ‘bank per week (including 5 x posts on X 1x social content ‘bank per week (including 5 x posts on X per 1x social content ‘bank per week (including 5 x posts on X per week)
. . per week) week) N h .
Social Media X ) ) . ; ) . 2-4x'long’ blogs for LinkedIn per month
1x'long’ blogs for LinkedIn per month 2 x'long’ blogs for LinkedIn per month 4-6x'short’ blogs for LinkedIn per month
1x'short’ blogs for LinkedIn per month 4 x 'short’ blogs for LinkedIn per month 9 P
/" Award entries X 1x per year 1-2 x per year 3-4 x per year
\ Case study development 1x per year 2 x per year 1x per quarter 3 x per quarter (if available)
Event support
Event support / Speaker 2 x per annum (depending on scope of - . . 3 x per quarter (effectively one per month) and depending on when
- opportunities support required) 2-4x per annum (depending on scope of support required) 1x per quarter the events are held
Speaker opportunities: 3 x per annum
o1l Media monitoring X 1x per week 1x per week 1x per week
Measurement and evaluation X X 1x per week Monthly reporting across all platforms
Web news/ blog X 1x per month 2 x per month 1x per week
. Ongoing / ad hoc (however time spent on this would . .
J Crisis support X require other elements of the programme to be displaced) Ongoing /ad hoc Ongoing /ad hoc
Stakeholder engagement / . .
roundtables X X Ongoing /ad hoc Ongoing /ad hoc

Our tiered approach ensures you get the right level of strategic support FOCUS ENGAGEMENT IMPACT SUPPORT

FLEXIBLE, SCALABLE, IMPACT-DRIVEN
STRATEGIC 000 TARGETED MEASURABLE @ ADAPTIVE
to meet your goals, align with your budget, and drive your results.




Q&A: what clients typically ask us

Straight answers to the questions we hear the most.
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Q1. How quickly can you get results?

We typically secure early traction within 6-8 weeks
through commentary and profiling, but the real value
comes from building sustained visibility over 6-12
months.

Q2. Can you guarantee tier-one coverage?

No agency can guarantee tier-one coverage. However,
we can guarantee we'll build the kind of stories that
tier-one media are willing to cover.

Q3. How will you extract stories from our
business?

Most of your best stories won't be in marketing.
They'll be in the mindsets of your engineers and
project teams. We run structured discovery sessions
to surface those and translate them into editorial.

Q4. How is Knights MPR different from other
agencies?

We are not a rate-card style agency, and we don't start
with outposts! We start with identifying what the market
should be hearing about you but currently isn't.

Q5. How do you measure success?

We focus on influence, not volume — share of voice,
message pull-through, and visibility in the titles that
actually matter to your buyers.

Q6. What will the first 90 days look like?
* Immersive discovery sessions

* Narrative refinement

+ First story development

« Initial media engagement



A final word

» Each client gets daily support from experienced senior strategists. This means as a client of
Knights, you get highly motivated leader with hands-on counsel as standard. No junior agency
staff.

+ We do not offer marble floor offices, but we do operate out of hubs internationally to support
you in your local time-zone. We keep our overheads low to offer better value for your budget.

* We choose only to work with companies that compliment each other. We do not work with
competing companies that may create a conflict of interest.

+ We believe what our clients are doing is important, fascinating and valuable. We communicate
their stories strategically with clarity and credibility.

We hope this introduction to Knights meets with your expectations.
Thank you for showing interest in Knights MPR.

( Knights Media & Public Relations



References

Client reference 1: Client reference 2: Client reference 3:

ABS Bureau TotalEnergies Intellian Technologies
Brad Cox Louise Tricoire Anna Lynch

External Communications Manager VP TotalEnergies Lubmarine Global Marketing Director

E: BCox@eagle.org E: louise.tricoire@totalenergies.com E: anna.lynch@intelliantech.com

References are provided to support testimonials that may be needed as part of your due
diligence process. We would ask you to provide us with advance warning before making

contact with the client references so we can manage expectations with each representative.

( Knights Media & Public Relations
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Thank you for your time and consideration

Discover more at www.knightsmpr.com
Follow us on LinkedIn | Twitter | Instagram | Facebook
Email hello@knightsmpr.com

Shaping perceptions with integrity and influence.
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http://www.knightsmpr.com/
https://twitter.com/knights_mpr
https://www.instagram.com/knights_mpr/
https://www.facebook.com/knightsmpr/?modal=admin_todo_tour
mailto:hello@knightsmpr.com

